


Week 11 Application Assignment
Consumer Profile and Comm Recommendations	
Note: Groups assigned each member a specific audience segment to research for this Application Assignment. If you aren’t clear on this, please ask your group before moving forward.
The goal is to develop a well-rounded understanding of this audience segment, supported by research, that will guide more effective marketing and communication strategies for your client. Your group then can review the work submitted by all group members and use it to select an audience segment or combine findings into a strong analysis of all needed audience segments that support key communication recommendations.
Do Audience Research with AI (and Beyond)
Conduct research to gather detailed insights about your assigned target audience segment for your client. Remember what we’ve talked about related to the audience WIN (wants, interests, needs) and keep a careful record of sources and where you find your info because you need to cite at least three credible sources. Start with AI, but you will need to do check credibility of AI-provided sources and do other research to supplement as needed.
Start with a Clear Prompt
Use this base prompt in Copilot/Gemini/etc. customized with your client’s information and your assigned customer segment:
“I’m working with a local business called [Client Name]. I’ve been assigned to explore the [Segment Name] audience. Based on the client’s website [link], social media [links], and any available customer reviews [links], what are the defining characteristics of this audience segment? Please include demographic, psychographic, behavioral, and geographic insights, and cite your sources.”
Refine Your Profile with Follow-Up Questions
Ask AI targeted questions to deepen your understanding. Choose those that apply to your segment/client.
· Demographics: What is the typical age, gender, income, occupation of this segment?
· Psychographics:
· What values, interests, lifestyles, personality traits shape how this audience interacts with brands?
· What motivates their purchasing decisions?
· Behavioral Traits:
· What are their buying habits or product usage patterns? 
· What problems or needs does the client solve for them? What are decision-making factors?
· Geographic Factors:
· Where does this audience live or spend time?
· Are there local trends or cultural factors that influence them?
· Customer Journey Clues: What life events or transitions might trigger their interest in the client’s offering? (i.e. graduating college, prepping to have a family, preparing for retirement)
· Market Gaps: Is this segment underserved by competitors?
· Communication: What can be inferred from how this segment engages online? What can we learn about their social media use, content consumption patterns, preferred platforms? How do they engage with brands online or in other ways? 
TO SUBMIT
Customer Segment Profile (WITH cited sources)
Create a profile that includes the following (but know I'm looking for KEY INSIGHTS that can help drive strategic marketing and communication decisions for your group rather than just a list of facts):
· Segment Name
· Overview (1–2 sentences summarizing who they are)
· Demographic Details
· Psychographic Traits
· Behavioral Patterns
· Geographic Context
· Key Needs or Pain Points
· Insights from Social Media or Reviews
· Cited Sources (verify any sources that come out of AI)
You must cite at least three credible sources, using APA style, so make sure to verify any sources that come out of AI to ensure they are real, credible and current.
Communication Recommendations
Give at least two COMMUNICATION recommendations that would make sense for your client that directly relate to your unique insights about your audience segment.
Rubric
Content:
· 4 points for including strong and relevant research on your client’s audience segment INCLUDING unique insights
· 3 points for citing at least three credible sources using APA format
· 2 points for providing at least two COMMUNICATION recommendations that align with your research
Mechanics: 1 point for strong grammar and spelling
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